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April 25th, 2007 
Strong 1st quarter organic revenue growth : + 13%  
The Christian Dior Group achieved 1st quarter 2007 revenue of 3,984 million euros. Organic growth (with a 
comparable structure and at constant exchange rates) was 13% over the same period of 2006 which also 
enjoyed a period of strong growth. 
 
On a current exchange rate basis, the evolution was as follows : 

(in millions of Euros) 31 march 2007 31 march 2006

Christian Dior Couture 184 165 

LVMH 3,804 3,555

Eliminations <4> <3>

TOTAL 3,984 3,717 

 
LVMH achieved revenue of 3,804 million euros, showing organic growth of 13%. All business groups recorded 
double digit organic revenue growth. The United States, Asia and Europe performed particularly well due to 
continued high demand from both local clients and tourists. 
 
Christian Dior Couture has continued to deliver the same growth momentum experienced at the end of 2006: 
1st quarter revenue grew 16% on a constant exchange rate basis (12% on current exchange rates) to 184 
million euros. 
Europe performed very well and the new collection from Dior Jewelry achieved great success, underscoring the 
strength of the Dior brand. 
 
The Christian Dior Group confirms its objective of a significant growth in its results for 2007. 
 
"Certain information included in this release is forward looking and is subject to important risks and 
uncertainties and factors beyond our control or ability to predict, that could cause actual results to differ 
materially from those anticipated, projected or implied. It only reflects our views as of the date of this 
presentation. No undue reliance should therefore be based on any such information, it being also agreed that 
we undertake no commitment to amend or update it after the date hereof.” 
 


